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Abstract

This article review befits the research on the intricacies of politeness strategies
within the scope of digital communication, such as emails and social media interactions.
The growth of digital platforms has placed them at the forefront of common modes of
communication. An understanding of how politeness is navigated in these contexts has
become increasingly relevant. The problem statement addresses the lacuna in
comprehensive analysis with regard to how varying contexts and audiences influence the
deployment of politeness strategies in digital environments. Thus, the three crucial aims of
this paper are to establish commonly used politeness strategies in emails and social media,
compare their effectiveness on these platforms, and find how contextual factors influence
users' choices. The study uses a corpus of 500 digital interactions drawn from both email
and social media postings and bases its analysis on Brown and Levinson's politeness theory.
Key findings were that, though similar strategies were employed by the two mediums, the
frequency and type of politeness differ: for example, social media often uses informal and
direct language, reflecting the conversational nature of this platform, while emails make use
of more formal and elaborate strategies. Moreover, context and audience are two of the
most important variables that, in turn, influence the choice of politeness strategy: while
professional emails rely heavily on positive politeness that maintains rapport, social media
posts seem to lean more toward negative politeness in order to avoid conflict. These provide
an insight into the understanding of digital communication norms and offer tips for effective
interpersonal interaction in a digital age. This study would be able to bring out the
dynamism in politeness strategies and that users must be adaptive in the way they carry out
communications.

Key Words: politeness strategies, digital communication, social media, pragmatic analysis, |
interpersonal interactions.
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1. Introduction
1.1. Background to the Study

In recent years, the explosion in the number of digital communication platforms
has completely transformed the way people interact. With the use of emails, social media, and
instant messaging becoming highly common in both personal and professional spheres,
insight into the nuances of communication in these contexts becomes very important.
Politeness is one of the essential elements in interpersonal communication that determines the
maintenance of relations and helps in an effective exchange. Originally studied in face-to-face
interactions, the use of politeness strategies in digital contexts exhibits unique challenges and
opportunities. Such a move therefore needs systematic exploration of the way politeness is
manifested on various digital platforms and how contextual variables may impact digital
communication practices.

1.2. Research Problem

While the use of digital communication increases, there still is a gap in the
literature as far as politeness strategies in these new environments are concerned. Previous
research has generally focused on face-to-face interactions or insufficiently differentiated
between the various digital media. Precisely, this difference in the nature of the
communication on e-mails and social media gives rise to very critical questions related to the
effectiveness and adaptation of politeness strategies in such contexts. Therefore, knowledge
of how users handle politeness in digital communication is important for both theoretical and
practical purposes.

1.3. Research Objectives
The primary objectives of this study are as follows:

1. To identify and categorize the politeness strategies used in email and social media
communications.

2. To analyze the effectiveness of these strategies in fostering positive interactions across
different platforms.

3. To explore how contextual factors, such as audience and purpose, influence the choice
of politeness strategies in digital communications.

1.4. Research Questions
To achieve these objectives, the study seeks to answer the following research questions:

1. What politeness strategies are predominantly used in email versus social media
communications?

2. How do the characteristics of each platform influence the choice and effectiveness of
these strategies?

3. In what ways do contextual factors shape users’ communication practices regarding
politeness in digital interactions?

1.5.  Scope of the Study

This study focuses specifically on two prominent forms of digital communication:
email and social media interactions. The analysis will be limited to interactions occurring in
English, drawing on a corpus of 500 samples sourced from diverse settings, including
professional emails and public social media posts. The choice of these platforms allows for a
comparative analysis of politeness strategies in contexts that serve both formal and informal
purposes.
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1.6.  Significance of the Study

The findings of this study will contribute significantly to the field of pragmatics
and digital communication by providing insights into how politeness strategies are adapted
for different contexts. It will also serve useful purposes for a great many stakeholders, from
educators to communication professionals to users of digital platforms. The user could
improve interpersonal skills, while the organization could establish improved communication
protocols that help them sustain good relations in the course of digital interactions.

1.7.  Procedures of the Study

The study will take a mixed-method approach, covering both quantitative and
qualitative analysis. Indeed, it collects data encompassing a variety of samples of email and
social media interactions. This study will be guided by the politeness theory developed by
Brown and Levinson, to provide a framework by which strategies may be categorized and
interpreted. A coding scheme shall be followed to systematically classify the politeness
strategies and contextual factors in the data. User interviews will also be conducted to know
more about the reasoning that led to such strategies.

2. Literature Review
2.1. Introduction

The rise of digital communication has fundamentally changed the way people
interact, so the existing communication theories need to be re-evaluated, especially those
involving politeness strategies. This literature review synthesizes existing research in
politeness theory, the unique characteristics of digital communication platforms, and how
context influences the use of politeness strategies. By framing the study in this way, we seek
to highlight gaps that require further investigation.

2.2. Politeness Theory

Politeness theory, first introduced by Brown and Levinson in 1987, postulates that
individuals utilize various methods in order to uphold face, or social identity, while
interacting. Accordingly, the theory divides politeness into positive and negative strategies.
Positive politeness strategies aim at increasing the self-image of the listener, while the
negative politeness strategies seek to reduce imposition on the part of the listener. Application
of these strategies may vary greatly among cultures and contexts, making them very vital in
communication.

The work of Holmes (1995) built on that of Brown and Levinson, emphasizing sociolinguistic
aspects of politeness, among them power and distance. This approach brought out the
argument that the understanding of politeness depends upon the relational context in which
communication takes place. Although much of this research has been done within face-to-face
interactions, it begged the question of how these strategies might translate to digital
environments.

2.3. Digital Communication Contexts

Digital communication involves a range of platforms, from email and instant
messaging to social media. Each of these platforms possesses different attributes that
consequently shape the nature of communicative practice. For instance, social media is
usually informal and public, with less formal conversations. In contrast, email communication
would more than likely follow more formal conventions, reflecting professional convention
(Biesenbach-Lucas, 2007).

As indicated by Walther's work (2011), the absence of signals for non-verbal communication
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in a virtual setting often prevents misunderstandings over the politeness of the message. This
would require reliance on linguistic politeness strategies more for the effectiveness of the
intended meaning. In addition, this is highly dependent on contexts; in professional emails,
for instance, rapport politeness is often used whereas personal messages on Facebook tend to
be less formal or informal (Holtgraves, 2002).

2.4. Contextual Influences on Politeness Strategies

Contextual factors in terms of audience and purpose determine appropriate choices
of politeness strategies. According to Haugh (2015), intended recipients determine the level
of politeness in communication. For instance, Kienpointer and Smid (2018) establish that
professional persons may put in more politeness when addressing clients compared to when
communicating with colleagues, thus showing an awareness of relational dynamics.

Social media platforms also bring about additional challenges. As Taguchi's study (2015)
found, a user might have many audiences on sites like Facebook or Twitter and thus needs to
make strategic politeness shifts in light of these various groups. Being faced with different
audiences demands a deep consideration of how the digital setting establishes options for the
communicative act.

2.5. The Role of Genre in Politeness Strategies

The genre of communication is another important factor in shaping politeness
strategies. Conventionally, email is understood as a genre constrained to a formal structure
and set of conventions that determine the use of politeness strategies in it (Bhatia, 1993).
Social media interaction is less determined by such a formal genre; therefore, this may allow
more variability in politeness strategies. Chen and Zhang (2020) noted that humor and
sarcasm were prevalent in social media informal posts as part of positive politeness strategies
for building social bonds among users.

The concept of genre has also been extended with regard to the variability of politeness
strategies. Goffman's 1967 frame analysis of facework, for instance, illustrates how speakers
will shape their communicative conduct to conform to the requirements of the specific genre
at hand.

2.6. Empirical Studies on Politeness in Digital Communication

In general, several empirical studies have explored politeness strategies applied in
digital contexts. For instance, there is the case of Derks, Fischer, and Fischer (2008) who
analyzed emoticon use in emails and instant messaging. They showed that emoticons are
positive politeness markers which increase relational warmth. Such a finding would indicate
that by using emoticons, users compensate for the lack of non-verbal cues in digital
communication to take care of an effective communicative strategy.

A comparative analysis by Biesenbach-Lucas and Weasenforth (2001) also explained the
politeness strategies of professional and personal emails differ from each other. For instance,
negative politeness strategies were used more in professional emails to alleviate the potential
face threat than in personal emails, which were characterized by a heavier use of positive
politeness. This again is in line with Bhatia's (1993) contention that genre conventions play an
important role in shaping communicative choices.

2.7. Challenges in Analyzing Politeness Strategies

Despite the volume of research on politeness, there are a number of ongoing
challenges in the analysis of politeness strategies in digital communication. Firstly, language
use in digital contexts is often subject to rapid shifts in norms and conventions. As Miller et
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al. (2016) note, social media platforms themselves change and evolve rapidly, which suggests
that any study of uses would have to take into account users who are themselves in the midst
of ongoing adaptation to new norms.

Furthermore, anonymity and pseudonymy in digital communication make the application of
traditional politeness strategies more complex. For instance, Walther and Parks (2002)
suggest that anonymity may lessen politeness because users are less accountable for their
communicative behavior. This dynamic creates important questions with regard to how users
negotiate politeness in environments where identity is obscured.

3. Methodology
3.1. Nature of the Study

This study uses a mixed-methods approach in the exploration of politeness
strategies adopted in digital communication, with particular attention to e-mail and social
media interactions. The integration of quantitative and qualitative methods in the research
provides a comprehensive understanding of how politeness is negotiated in these two distinct
digital contexts. The former will be quantitative, based on the analysis of a corpus of digital
interactions with the aim to single out patterns in the choice of politeness strategies; the latter
will be performed through interviews with users about their communicative choices and
contextual factors relative to such decisions.

3.2. Data Collection and Description
3.2.1. Sample Selection

The data in this research will involve 500 digital interactions, and the researcher
will ensure that there is a balance of emails and social media posts. While selecting them, it is
crucial to make sure the contexts, audiences, and purposes are varied. In the case of emails,
samples are to be taken from professional backgrounds: corporate communications, academic
communications, and casual communications between colleagues. Social media data will
include publicly posted content and comments on various platforms like Facebook and
Twitter. The interactions captured range from informal conversations to semi-formal
announcements.

Selection will be guided by ensuring that the sample to be used in the survey is representative
of the following criteria:

1. Diversity of Contexts: Emails range in their source context-from professional domains
such as corporate, academic, and nonprofit-and their content on social media includes
personal updates, promotional content, and engaging with followers.

2. Audience Diversity: The sample shall reflect interactions targeted for different kinds of
audiences, such as colleagues, clients, friends, or the general public.

3. Temporal Considerations: The data collection will be performed for six months to
consider the shift in communication style and context over time.

3.2.2. Data Collection Procedures

The data collection will proceed in two stages: the written sample collection and the
interview.

1. Writing Samples: Emails and social media conversations will be collected using both
direct requests from the participants and by using the public domain analysis of data.
Participants will be asked to provide representative samples of their communications,
taking care to anonymize any identifying information to maintain confidentiality.
Public posts from social media will be gathered following the guidelines of respective
policies and those on ethics.
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2. Interviews: Semi-structured interviews with approximately thirty of the participants
will be conducted after the gathering of writing samples to further delve into their
communicative practice. The topics that the interviews will cover are the perception of
the participants regarding the use of politeness in their interactions, strategies
employed by them, and contextual factors that determine these choices. Each interview
will be approximately 30-45 minutes and is recorded upon consent for transcription
and analysis.

3.3.  Model of the Study

In this paper, one politeness strategy will be deconstructed with references to
Brown and Levinson's politeness theory, which provides insight into how individuals interact
with others to save face. This paper will adapt the model to account for digital
communication's unique characteristics. The model will focus on the following elements:

1. Strategies of Politeness: In identification, positive and negative politeness strategies by
Brown and Levinson will be employed for classification. The positive politeness
strategy would include the use of compliments, identity markers of in-group, and
shared interests, while hedging, indirectness, and apologies all fall under the negative
politeness strategy.

2. Contextual Influences: The model will also include contextual variables, namely the
characteristics of audience, purpose, and platform, in order to observe how each of
these contextual variables influences the politeness strategies employed. This aspect of
the analysis will draw on the work of Holmes (1995) and Haugh (2015), who
emphasize that situational context is crucial to understanding communicative choices.

3. Data Analysis: The written samples will be analysed by developing a coding scheme
based on the politeness strategies identified. Every interaction will be coded for the
presence and type of politeness strategy, besides the contextual factors that influence
the choice. Qualitative data from the interviews will be thematically analysed to
identify common themes and patterns related to users' perceptions and experiences of
politeness in digital communication.

3.4. Data Analysis Procedures

1. Quantitative Analysis: Statistical procedures will be used in analyzing the
guantitative data to identify patterns across the emails and social media
interactions in using politeness strategies. Frequency and types of strategies
employed will be summarized using descriptive statistics, while differences
between the two contexts will be tested using, among others, chi-square tests.

2. Qualitative Data Analysis: Qualitative information from interviews will be
analyzed using thematic analysis, in which such data is coded into themes that
capture participants' experiences and perceptions. Thematic analysis will follow
Braun and Clarke's (2006) six-phase process: familiarization with the data,
generating initial codes, searching for themes, reviewing themes, defining and
naming themes, and producing the report.

3.5. Ethical Considerations

Ethical considerations will, therefore, be paramount throughout the research
process. The purpose of the study, the procedures for conducting it, and the rights of
withdrawal at any time without penalty are to be clearly explained to all participants. There
will be a need to secure informed consent from the participants in advance of the actual
collection of data. This work will eliminate data that could identify either the participants or
their cases to ensure anonymity and confidentiality. Recordings and transcripts of data
collection will be kept safely.
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4. Data Analysis

This section analyses six randomly selected extracts from the corpus of digital
discourse, focusing on e-mails and social networking site interactions. Each extract will be
analysed in terms of the identified politeness strategies, and contextual factors determining
user intent. The following analysis uses politeness theory by Brown and Levinson (1987) as a
framework for categorizing the strategies into positive and negative politeness. The extracts
have been selected because they represent a range of ways in which individuals negotiate
politeness in different digital contexts and so provide evidence of how audience and purpose
may impact on politeness.

4.1. Extract 1: Professional Email
1. Extract:
"Dear Dr. Smith,
| hope this message finds you well. | wanted to follow up on my previous email
regarding the upcoming project deadline. If you have a moment, could you please
provide an update? Thank you for your assistance. Best regards, Sarah."
2. Analysis

This business email extract has employed various politeness strategies
characteristic of negative politeness. The sentence "l hope this message finds you well" is a
positive politeness strategy; it is used here to build rapport and show regard for the well-being
of the receiver. The sentence "Could you please provide an update?" depicts the negative
politeness strategy because, in requesting information, it deems consideration for the
imposition or intrusion into the addressee's affairs.

The use of formal address "Dear Dr. Smith" and the closing "Best regards” further
emphasizes a professional setting and adherence to conventional standard politeness when
writing email messages as dictated by Biesenbach-Lucas, 2007. The above extract, therefore,
suffices to explain how politicians manipulate politeness to sustain a relationship while
addressing matters pertaining to work.

4.2. Extract 2: Informal Email
1. Extract:
"Hey Mike,
Hope you’re doing great! Just wanted to check in about our plans for the weekend. Let
me know when you have a chance! Cheers, Sam."
2. Analysis

This informal email is in contrast to the extract above, as it displays a relaxed tone
typical of personal correspondence. The address, "Hey Mike", and "Hope you're doing great!"
demonstrates positive politeness, which conveys a friendly atmosphere and solidarity
(Holmes 1995). The sentence "Let me know when you have a chance!" employs a softened
request- a signature of negative politeness, since it displays regard for Mike's freedom and
possible preoccupation.

The informal and friendly "Cheers" at the end reinforces the social bond between sender and
recipient. The above extract shows that through the relationship with the recipient, individuals
will adjust politeness strategies as a theme in personal emails.

a. Extract 3: Social Media Post
1. Extract:
"Hey everyone! Just wanted to share a quick update on my project.
Thanks for all the support! Can’t wait to hear your thoughts!"

Page | 348 Humanities and Natural Sciences Journal Balsam Yadaoob. December. 2024 www.hniournal.net



Politeness Strategies in Digital Communication HNSJ Volume 5. Issue 12

2. Analysis

This social media post is a good example of a combination of positive politeness strategies in
order to involve a wider audience. The greeting "Hey everyone!” creates an inclusive
atmosphere, which helps to build a community-aspect feeling among people. The phrase
"Thanks for all the support!" serves as a means of positive politeness, consolidating the in-
group and gratitude, which is crucial for sustaining social relationships in digital contexts.

Adding "Can't wait to hear your thoughts!" invites interaction even further and is a sign of
openness for feedback. This extract shows that social media encourages users to apply
positive politeness strategies in an attempt to provide for active and relationship-enhancing
communication in a public context.

4.3. Extract 4: Social Media Comment
1. Extract:
"Great post! But I think it could have included more about the challenges faced. Just
my two cents!"
2. Analysis

This comment to a social media posting indicates a combination of strategy in
terms of politeness. Whereas the positive politeness strategy of "Great post!" does indeed
acknowledge the effort of the content creator and promotes the social identity of such a
person, according to Brown & Levinson (1987), the critical remark of "But I think it could
have included more about the challenges faced" is a critique which would be likely to threaten
the face of the original poster.

The phrase "Just my two cents!" is a hedging strategy; in other words, it cushions the effect of
the critique to come off rather as a piece of personal opinion than an authoritative statement.
The extract shows the balancing act users perform while communicating in a digital
environment-to maintain good relations and at the same time show their divergent opinions
(Haugh, 2015).

4.4. Extract 5: Formal Social Media Announcement
1. Extract:
"We are excited to announce that our new initiative will launch next month!
We appreciate your continued support and look forward to your feedback."
2. Analysis

This formal announcement on a professional social media platform is, in fact, an
exemplary strategic use of politeness toward an extended audience. Indeed, the sentence "We
are excited to announce" is a positive politeness strategy, according to which it conveys
enthusiasm and positivity, which is important for stirring up interest in the engagement with
each stakeholder, according to Taguchi (2015).

The phrase "We appreciate your continued support™ enhances relational dynamics by valuing
the effort and contribution of the audience; hence, in-group identity is enhanced. A conclusion
like "look forward to your feedback" appeals for interaction while being polite; that is a very
good example of how organizations work out politeness strategies in a public forum to
forward causes (Biesenbach-Lucas & Weasenforth, 2001).

4.5. Extract 6: Direct Message on Social Media
1. Extract:
"Hi Jenna, I hope you’re doing well! I was wondering if you could send me
those files we discussed. Thanks a bunch!™
2. Analysis
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This direct message is based on a combination of positive and negative politeness
strategies. Greeting "Hi Jenna, | hope you are doing well!" establishes the contact as warm
and considers that the friend shows interest in another friend (Holmes, 1995). However, this
holds for positive politeness ; on the other hand, "I was wondering if you could send me those
files we discussed" presents a negative politeness strategy-the mitigation of the direct request
with respect to Jenna's autonomy.

The casual closing "Thanks a bunch!" does express gratitude but in a very informal tone, as
the level of relationship warrants. This extract does show variation in the politeness strategies
users employ, given the medium and the relationship with the recipient-a showcase of
adaptability within the digital context of communication.

4.6. Comparative Analysis of Extracts

A comparison of these extracts may outline some interesting features of the
deployment of politeness strategies in emails and social media interactions. While emails,
especially professional ones, rely more on formal politeness strategies, social media requires
less formality and makes interaction easy with the help of positive politeness strategies.

1. The Contextual Influences: In the case of formal emails, negative politeness strategies
were repeatedly used to show less imposition since it was due to professional norms
(Biesenbach-Lucas, 2007), while in social media extracts, much emphasis has been
placed on positive politeness to note community and engagement (Miller et al., 2016).

2. Audience Consideration: The nature of the audience greatly influenced strategy
adoption. In the professional communications, much emphasis was on face
maintenance and respect to authority while personal and social media communications
allowed for relaxed interactions (Haugh, 2015).

3. Genre Variation: The genre of communication played a very important role in shaping
politeness strategies. While emails followed conventional structures and formalities,
social media allowed flexibility and creativity in expression (Taguchi, 2015).

5. Findings and Discussion

The paper will attempt to represent the results obtained through the analysis of
politeness strategies in digital communication, especially in emails and social media
interactions. The discussion locates these findings within the larger canvas of existing
literature regarding implications for the understanding of politeness in the digital era. The
findings indicate how users negotiate politeness through various contexts, which provided
useful insight into the function of audience, medium, and social dynamics.

5.1. Findings
1. Dominance of Positive Politeness in Social Media

Indeed, the analysis indicated a strong orientation toward positive politeness
strategies in social media interactions. Extracts such as the social media post "Hey everyone!
Just wanted to share a quick update on my project.” demonstrated how users would work out
their way to be inclusive and communal by thanking and showing enthusiasm. This aligns
with Miller et al. (2016), who argue that because of their nature, social networking sites
inherently create an ambience of positivity and engagement which allows users to develop
relationships based on affirmation.

2. Formality in Professional Emails

In contrast, professional emails were dominated by negative politeness strategies.
For example, the extract (“Dear Dr. Smith, | hope this message finds you well.") illustrates
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how users negotiate professional hierarchies and save face by using hedged requests and
formal openings. This finding corroborates Biesenbach-Lucas (2007), who indicates that the
conventions of email communication call for more emphasis on the maintenance of
professionalism with a view to minimizing face threats.

3. Contextual Influences on Strategy Choice

This analysis brought out the vital role of context in determining politeness
strategies. For instance, the informal email extract ("Hey Mike, hope you're doing great!")
showed that there is a shift towards the use of relaxed language with peers, with a focus on
positive politeness. Such fluidity supports Holmes (1995), who calls for social relationships to
influence the style of communication.

It also became clear from the comparative analysis that audience expectations were
significant in selecting strategies. Viewers would often approximate their language to what
they perceived as the norm of the site and to the nature of the audience, hence showing an
awareness of context that chimes with Haugh's 2015 call for situational factors to be given
prominence in pragmatic analysis.

4. Balancing Critique and Politeness

A great example of how social media users made that thin line between critique
and politeness is the following comment extract: "Great post! But | think it could have
included more." The commenter began their critique by first reassuring a positive affirmation
to hedge their critique in order not to bruise the face of the original poster. This balancing act
is quite crucial in digital communication, where misunderstanding of the tone is very high due
to the lack of non-verbal cues (Walther, 2011).

5.2. Discussion
1. Adaptability of Politeness Strategies

The findings reveal the adaptability of politeness strategies in digital
communication, which proves that users are very aware of their communicative context. This
adaptability is especially important in today's digitally developing and hence diverse
environment, whereby people communicate on various platforms and with different audience
types. The shift in strategy from email to social media underlines the need for users to master
not only the medium but also the social dynamics in play.

The use of negative politeness strategies in professional contexts therefore denotes the
ingrained understanding of the conventional way of communication. Through this, users
understand that professionalism is many times hinged on the need to show a lack of
imposition and the use of formal language to save face (Brown & Levinson, 1987). On the
other hand, personal communications are dominated by positive politeness strategies. This
signals a need for connection and community from the user base and hence shows why social
media sites have assumed a more informal level of communication (Taguchi, 2015).

2.The Role of Medium and Genre

Such results are also in tandem with the unique features of emails and social media
as genres of communication. Emails tend to be functionally oriented and, hence require clarity
and formality that are aspects of negative politeness strategies. Yet again, this confirms
Bhatia's assertion (1993) that genre is the determinant of language use and the choice of
politeness strategies. In contrast, the nature of social media is essentially informal and
communicatively interactive, which allows users to slacken up and communicate in a
friendlier way that enhances positive politeness and social bonding.
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Yet, the variability of genres within this genre underlines another ability of users-to code-
switch, meaning shifting their communicative style based on medium and context. It is
indicative of a high level of competence in the actual dynamics of digital communication
when someone can effortlessly do this across genres, which indeed is an increasingly needed
skill in today's world.

3. Implications for Communication Practices

The findings of this study have many implications for communication practices,
especially in professional settings. Understanding politeness strategies are vital in the
culturally interesting ways an organization can develop a culture that communicates
effectively. Training programs, focusing on how politeness plays a role in email
communication, may improve interpersonal relationships and generally enhance workplace
dynamics.

Moreover, since social media is still playing a critical role in professional networking, it
therefore means that the findings suggest being conscious of one's choice of language. One
may be able to use the prevalent positive politeness strategies in social media to connect and
build rapport with a greater number of diverse audiences, so as to make sure appropriate
branding and relationship management occurs.

4. Limitations and Future Research

While this study gives important insights, one must also be aware of the limitations
of this study. Though the sample is representative, it cannot hold for all digital
communication practices from different cultures and contexts. Further research could extend
this analysis to a wider demographic and explore which cultural factors underline the use of
politeness strategies.

Further longitudinal studies may focus on how politeness strategies change according to the
evolution of digital communication platforms. As new trends and usage patterns will come up
with social media and as the way of communication continuously changes, the comprehension
of such dynamics will be crucial, both for the researcher and practitioner.

5. Conclusion

This paper has discussed politeness strategies in electronic messages, such as
emails and conversations on social media. An analysis conducted through six extracts chosen
to that effect demonstrated that positive and negative politeness strategies are used variably
depending on the context of use, intended audience, and media of communication. By
contrast, the dominance of positive politeness in social media stood in stark contrast to the
formal negative politeness strategies of professional emails that called for adaptability
regarding online communication practices.

Findings highlight that situational awareness, regarding the ways of switching to different
communicative contexts for sustaining relationships and intentionality, plays a vital role.
Indeed, the abilities of code-switching between formal and informal registers are a priority
nowadays, given the increasing interconnectivity of digital communication through diverse
platforms and audiences.

Because of this, the implications from this research stretch beyond academic curiosity to
providing hands-on insights on how to improve personal and professional practices of
communication. Knowing the role politeness strategies play will improve interpersonal
relationships, further collaboration efforts, and increase engagement in digital platforms. In as
much as communication is increasingly becoming revolutionized through digitization,
continued research on the subtleties of politeness within these emerging contexts will be
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necessary for readjustment to new communication conventions and behaviors.

In a nutshell, this study provides valued information to the field of pragmatics and digital
communication while underpinning politeness as an element of prime importance in effective
interaction. Further research into this dynamic landscape of changes brought about by cultural
variations in the impact of emerging communications technologies upon politeness strategies
is indeed warranted.
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